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MS4 Requirements

• Residential
• Children’s
• Ethnic
• Industrial / Commercial

 Illicit Discharges (Spills)
 Trash Compliance
 Low Impact Development







CAMPAIGN GOALS

1. Promote simple actions
2. Build a storm water protection brand
3. Promote behavioral changes
4. Inspire community action



WEBSITE

HOMEPAGE VIDEO
ECO FRIENDLY CAR WASHING
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Trash Reduction and Awareness



CREEK PROTECTORS



Year Over Year Engagement 
FY 24/25 Results Compared to Previous Period (FY 23/24)

• Clicks: 109K - Increased by 3,450 clicks (3.1%)
• CTR: 2.24% - Increased 1.17%
• Cost / Click: $0.12 - Reduced $0.02 per click

Click Through Ratio (CTR)
Number of clicks is the metrics we were focused on for the trash pilot. Click through ratio is a key indicator that 
a campaign’s content is compelling.

Overall General Campaign Takeaways

ANNUAL #’s ‘19 – ‘20 ‘20 – ‘21 ‘21 – ‘22 ‘22 – ‘23 ’23 – ‘24
IMPRESSIONS 12,193,705 13,630,521 15,801,682 28,226,046 10,412,906
ENGAGEMENT 32,934 20,524 95,071 140,123 112,219
ENGAGEMENT 

RATE 0.3% 0.2% 0.6% 0.5% 1.1%



KEY TAKEAWAYS
& WHY WE CONTINUE TO INVEST IN STREETS TO CREEKS

STATEWIDE LESSONS LEARNED: COMMUNITY 
AWARENESS TAKES CONSISTENCY

COSTS PER IMPRESSION ARE 
MORE AND MORE EFFICIENT

ENGAGEMENT COSTS ARE MORE 
EFFICIENT THAN OTHER TACTICTS

STATEWIDE MESSAGING REDUCES BARRIERS
TO STORMWATER AWARENESS

COMPLIANCE COSTS ARE 
MORE EFFICIENT COLLABORTIVELY

BEGINNING TO BREAK BARRIERS TO 
QUANTIFIABLE ACTIONS

ENCOURAGING & TRACKING 
COMMUNITY BEHAVIORAL CHANGES

RECOGNIZED COMMUNITY RESOURCE 
FOR MS4 COMPLIANCE (ALL SECTORS)



Where we are we headed?



Creek Stewardship



Regional Partnership 

Simple 
actions 
have BIG 
impacts.



CAMPAIGN REACH



Thank You!
Nick Sudano 
Senior Environmental Specialist 
Tel (707) 543-4538 NSudano@srcity.org

mailto:NSudano@srcity.org
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